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Year-over-Year Growth

Constant
rates of
exchange

Reported

(1.5%)

TOTAL SHIPMENT
VOLUMES
GFB SHIPMENT
[¢)
VOLUMES Cl

CORE NET SALES [ 4.8% ][ 5.6% ]
EBITDA [ 7.7% ][ 10.6%0 ]
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Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 5
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Note: (1) Data sourced from AC Nielsen, Logista, Altadis and JTI estimates 6
(2) 12 month moving average share of market

(3) Market shares do not include Roll-Your-Own / Make-Your-Own
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Year over year variation, 2010 vs. 2009, %

+10.3ppt

C7.appt> 5.6
3.8
2.2
-2.5
-5.2
Shipment volume GFB shipment Core Net Sales EBITDA at constant
volume at constant rates rates of exchange

of exchange

Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 7
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Emerging markets’ share of Volume and EBITA, %

Total Shipment Volume EBITA

] Emerging
[ IMature

- BB RERIREE T BN /TR AL

Note: (1) Definition of mature and emerging market as per World Bank classification 8
(2) EBITA on a reported basis, excluding distribution, private label, contract manufacturing and other peripheral businesses
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EBITDA and EBITDA margin, 2000-2010

EBITDA EBITDA
(USSMM) margin (%)
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32%

- 30

- 20

- 10

-0
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Reported
(G26% CAGR)
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Note: (1) As of 2009, EBITDA margin excludes distribution, private label, contract manufacturing and other peripheral businesses 9
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Chief Financial Officer
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Change
2 201

(US$MM / BNU)

Shipment Volume

- Total 434.9 428.4 (6.5) (1.5%)
- GFB 243.4 249.8 6.5 2.7%
Reported

- Core Net Sales excl. tax 9,682 10,223 540 5.6%
- EBITDA 2,965 3,281 316 10.6%

Constant Rates of Exchange

- Core Net Sales excl. tax 9,682 10,144 462 4.8%
- EBITDA 2,965 3,192 227 7. 7%
FXJIL B - ~ [=]

FAREHRT L S35.6% K. EBITDAIZ10.6% &K

Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 1 1
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(US$MM / BNU)
Change Change
H1 10 H2 10
Abs. % Abs. %
Shipment Volume
- Total 204.7 -11.3 -5.2% 223.7 4.8 2.2%
- GFB 118.3 -3.0 -2.5% 131.5 9.5 7.8%
Reported
- Core Net Sales excl. tax 4,970 419 9.2% 5,252 122 2.4%
- EBITDA 1,684 179 11.9% 1,596 137 9.4%
Constant Rates of Exchange
- Core Net Sales excl. tax 4,727 175 3.8% 5,417 287 5.6%
- EBITDA 1,606 100 6.7% 1,587 127 8.7%

~ GFBERFEHEDKIELHEN. TEHHD HEEFEES|
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Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 12
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BNU

1 B0
| (1.5%)
434.9 -1.3 1.5 -11.0
| I
43 4284
Total 2009 South & North & CIS+ Rest-of- Total 2010
West Europe Central Europe the-World
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13
I o A I,
=% 7 E=N"" R - = -
GFBIRFEHEERMNDIIAI—FIAER m
BNU
~ 249.8
0.4
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Total 2009 South & North & CIS+ Rest-of- Total 2010
West Europe Central Europe the-World
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2010 GFB shipment volumes vs. 2009 (BNU)

I ! 9% Total | YoY |
2009 n i BRANDS ' Shipment EGrowthE
! i " Volume | (%) !
’ ’ Lo1.4
. 25 |
6.1 |
D27
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US$SMM
+4.8%0
9,682 -128 I
Total 2009 Volume Price/Mix Total 2010 at FX Total 2010

constant rates Reported
of exchange

Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 1 6
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US$SMM
+7.7% +10.6%0
552 -234
2,965 -91
Total 2009 Volume Price/Mix Other Total 2010 FX Total 2010
at constant Reported
rates of
exchange
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EBITDA(iﬁﬁ _

HEOI; m

2009 2010 Jan 2011 2010 vs 2011 vs
Average Average Average 2009 2010

RUB 31.77 30.36 30.11 4.6% 0.8%
GBP 0.65 0.65 0.63 0.2% 1.6%
EUR 0.73 0.75 0.75 -3.0% -0.1%
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Year over year variation, 2010 vs. 2009, %
OFY
.D Clra Eln2
11.2 104
7.7
3.8 IIIIII
-2.1
-5.3
-8.4
Total shipment GFB shipment Core Net Sales EBITA at constant
volume volume at constant rates rates of exchange

of exchange

s VIPOEMBSLUVEM EFHRCE), RAERFRTLS

Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 20
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Total Industry Size (BNU) RMC Price Segment Evolution (%)
405

390 380 Prestige |10.9 11.1 . 11.1 11.1 11.2 11.7
Premium ] -

Sub-Premium

Mid-Price

T36%)  (2.7%
— [S— Value/Base
2008 2009 2010 2008 2009 2010 2010 Q1 2010 Q2 2010 Q3 2010 Q4
> %%E(D,!! D, 20105?%‘173‘6%5!5 EzHED

W == . -ttl-/\ “ _ ~

Note: (1) Data sources: Industry size, JTI estimates; Price segments, A.C.Nielsen 2 1
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Market share, %
iy 36.8 37.0 36.9 37.0 37.1 36.8
— JTI total SOM
36 1357
— 34.8 34.8 34.8 34.8 34.6
339 _ -~ =— —m—mmm T T T T == JTI total SOV
34 -
32.0 -~
32 £~ 102 10.5 195 10.4 10.7 10.7
W/— : : Winston
10 1 5.0 5.2 5.2 5.2 5.2 5.3 o
55 a5 39 3.8 3.9 3.9 3.9
41832 2 Peter |
5 ] Premium and
2.4 2.4 21 2.1 21 21 2 1 above brands
O T 1 T T T 1
2008 2009 2010 Q1 Q2 Q3 Q4

> TﬁiﬁVITE-{JWim{JEE(;gﬁ{t?éttB(c_~ SELEEYVIVERE

~ GFB®J3: CHEREL TS

Note: (1) Data sourced from AC Nielsen 2 2




South and West Europe T E{51Z LU

Year over year variation, 2010 vs. 2009, %

OFY
a»D 1 M2
6.4
4.1
2.3 2.5
-4.9
-6.1
Total shipment GFB shipment Core Net Sales EBITA at constant
volume volume at constant rates rates of exchange

of exchange
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> HIY 57

Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 23
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Total Industry Size (BNU) RMC Price Segment Evolution (%)
Prestige-f 0.1 0.1y 0.1 0.17 r0.17 r0.1+ r0.1
B % e
RYO
2 ] _
Premium |37.9
Sub-Premium
RMC | 92 89 A B O EEE O EOE=-
— | ——
-3.0% -2.5% Popular
M M~
2008 2009 2010 2008 2009 2010 2010 Q1 2010 Q2 2010 Q3 2010 Q4
> 2010!!%%I=|= EU);!!’L (!g!m:
6 e : .

N

Note: (1) Data sources: Industry size, JTI estimates; Price segments, A.C.Nielsen 24
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Market share, %
19.9 20.4

20 1 18.5 19.0 19.5 JTI total
17.1
15 -
0.8 10.0 9.9 10.1 10.0 9.9
10 1 9.0 Camel
7.1
55 6.5 5.9 6.2 6.6 Winston
. 4.9 -
3.0 2.9 28 28 2.8 2.8 2.8
B&H
0 T 1 T T T 1
2008 2009 2010 Q1 Q2 Q3 Q4
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Note: (1) Data sourced from AC Nielsen 25

North and Central Europe X EigiZ m

Year over year variation, 2010 vs. 2009, %
OFY

GD Cr1 Ml H2
16.4
13.7
11.3
6.2
5.4 4.6
2.6
1.0
Total shipment GFB shipment Core Net Sales EBITA at constant
volume volume at constant rates  rates of exchange

of exchange

Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 2 6
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Total Industry Size (BNU) RMC Price Segment Evolution (%)
61 61
58
Premium |30.2 28.4 25.6 26.6 26.2 25.6 24.2
RYO [N = 14
>0 [|*98] |20.3] |19.9] 199 Ledm
Sub Premium |22.5 :

RMC | 47 48 47
| — | —— Mid Price
+1.3% -2.5%
M~ 1 M—
Value
2008 2009 2010 2008 2009 2010 2010 Q1 2010 Q2 2010 Q3 2010 Q4

s BBZEORDEITADY FL—T1VT DINE
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Note: (1) Data sources: Industry size, JTI estimates; Price segments, A.C.Nielsen 27
(2) share figures restated, due to a change in data source

[ N B 0O N . N
HEE XD L
Market share, %
39.2 39.0 38.9 38.9 39.4
38.5 38.6 JTI Total
35 31.1
-+ Amber Leaf
30 - 6.6 B9 77 217 _ 22 ——"  (rvo)
o5 1241 — — —
20 -
o 14.6 13.5 13.8 13.6 13.3 1.3 o tair
10.3
10 49.0 8.5 19-2 8.1 8.9 9.3 Sterling
c 150 ——7 8.0 8.3 8.2 8.0 7g D&H
45 4.9 a6 47 4.6 4.6 4.4 SilkCut
0 T 1 T T T 1
2008 2009 2010 Q1 Q2 Q3 Q4

s B9V RL—FAUTDEEEZ(T,. Sterlingld/\Ua—@&wH0)—4—EL TR EE#E

Note: (1) Data sourced from A.C. Nielsen 28
(2) share figures restated, due to a change in data source




Rest-of-the-World FEI5{E 1L

Year over year variation, 2010 vs. 2009, %
OFY

@ k1 Mlke

16.3

| '0.8 _1-8
-3.3
Total shipment GFB shipment Core Net Sales EBITA at constant
volume volume at constant rates rates of exchange

of exchange

»  2010FTHICBIIZ MLVOBLUEBZDWFERICMA . PERHSLUEEN DEVVBERE

&E=5|
Note: (1) Core Net Sales excludes revenue from distribution, private label, contract manufacturing and other peripheral businesses 29
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Total Industry Size (BNU) RMC Price Segment Evolution (%)

104 103
Premium
93
Sub-Premium ——
Mid-Price
Popular
"120) (-9.6%
Nl ND-070
Value
2008 2009 2010 2008 2009 2010 2010 Q1 2010 Q2 2010 Q3 2010 Q4

» 2010F 1B ORIBHIEFRICHEMRTET.6%R 4.
Y b= 4T h s
30

Note: (1)Data sourced from AC Nielsen
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Market share, %
24 - 23.5

22.8 23.0
22.6 JTI Total
22 1 / 21.2
20 1 19.0
e _ie.g/ 14.0
= 13.4 e 13.2 So ™ Winston
12 {11.4 11.7
£ 4.9 4.8 51 51 4.7
% Monte Carlo
4131
ok 25 2.6 )
2 _/1_5/ 1.8 LD
0.9 Camel
o6 1.4 1.0 1.3 1.5 1.6
0+—0.5 = . : . : .
2008 2009 2010 Q1 Q2 Q3 Q4
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Clusters contribution to Volume, Core Net Sales and EBITA, %
Rest-of-the-World 26% 30% 24%
30%
31%
CIS+ 48%

North & Central Europe

South & West Europe

Shipment Volume Core Net Sales

Note: (1) HQ Core Net Sales including in RoW and EBITA before HQ allocation
(2) Core Net Sales, excluding distribution, private label, contract manufacturing and other peripheral businesses

EBITA

34
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Market share, % M B
Russia Ukraine [INon-GFB
36.8 37.0
33.8 34.9 35.7 P
29.5 204 29.0 289 575
19.2 19.0 18.2 18.0 18.0 18.7 16.4 i 128
. . 11.1
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
Data source: AC Nielsen Data source: AC Nielsen
Kazakhstan Romania
41.0 39.4 39.9 40.4 41.5
28.7 27.6
777777777 270 252 250
26.0| |[25.6 24.8| |26.0] |27.2 sl ool |
18.7 0 18.5 15.5 14.6
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010 35
Data source: JTI estimates Data source: AC Nielsen
. . )
fiREHM B: GFB & Non-GFBDY—% vk 17 — South & West Europe
Market share, % [ [el=s
Italy Spain [INon-GFB
19.7 20.1 20.5 20.6 20.8
171 18.5 - 18.5
153 160 - ——
18.3
5.2 4.0
0.2 0.1
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
Data source: AC Nielsen Data source: Logista
France Greece
16.0
14.2 14.8 15.0 155 15.3
13.0 ] 13.4 ] }
14.2
0.0 0.1 0.0 0.1 o6 =21 [13]
2006 2007 2008 2010 2006 2007 2008 2009 2010 36

Data source: Altadis

Data source: AC Nielsen
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Market share, % M crB
Austria Sweden [CINon-GFB
39.0 37.6 394
BEKN ST 354 352 345 B 340 g ppke JEK
36.0 . 35.8
33.0 30.1 8.5 34.0 31.6 34.1 35.1
. 26.2
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
Data source: AC Nielsen Data source: AC Nielsen
Note: 2010 data is 12 months to November
UK Ireland
49.0 49.2 48.8 49.0  49.4
38.8 38.6 38.5 39.2 39.0
23.9 23.9 24.2 25.6 26.1
2.0
2006 2007 2008 2009 2010 37

Data source: AC Nielsen

2006

Data source: AC Nielsen

2007 2008 2009 2010

#HEEH B: GFB & Non-GFBOV—4vk> 7 — Rest-of-the-World

L

Market share, % [ [el=]
Turkey Taiwan [INon-GFB
37.2 o 38.7 1 38.0 384
22.6 )
169 19.0 -
14.4 - -
11.2 -~
e 10.0
261 133 |41 5.2 5.5 0.2 8.3 8.8 '
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
Data source: AC Nielsen Data source: AC Nielsen
Canada Malaysia
146 18.2 18.2 18.4 194 203
12.1 13.8 13.9 - . 14.3
11.8 13.5 13.7 14.4 14.1 B oy SR o E
7.0 6.2 5.8 5.5 5.2
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010

Data source: AC Nielsen

38

Data source: AC Nielsen




