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Key Performance Indicators 2013
Year-over-Year Growth (%)

Total I constant currency
shipment Reported
volume 46
GFB
shipment
volume 0.8
Core - +6.1
Revenue +3.9
Adj. P 3
EBITDA +75
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Industry size change
2013 vs. 2012

France -5.8%

Italy -5.7%

Russia -7.3%

Spain -9.2%

Taiwan -0.9%

Turkey I+1.1%
UK -5.2%

Share of market
12-month avg.  Change (ppt)

20.1% +2.7

21.6% +0.2

36.3% | [Total -0.1, GFB +1.3
21.5% +0.7

39.4% +0.5

26.7% +0.4

40.7% +1.3

Source: JTI estimates, Nielsen, Logista (Industry size and SOM includes cigarettes and fine cut)
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Share of value (12-month moving avg.)

Change vs. last

Markets 2013 year (ppt)
France 18.8% P +1.6
Italy 21.1% 1+0.2

Russia 36.7% B +05

Spain 24.0% R 2.7
Taiwan 44.5% 12
Turkey 26.7% M +05

UK 41.0% 15

Note: SOV in Spain is 12-month rolling average to November.
Source: Nielsen, Logista, IRl (SOV includes cigarettes and fine cut)
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GFB shipment volume variance GFB as % of total shipment volume

vs. 2012 (%
) Change vs. last

2013
year (ppt)
64.0% W 24
Total -0.8
GFB share of market
(12-month moving avg.)
Excl. ME +0.5 2013 Change vs. last

year (ppt)

14.4% I +4.4

Note: ME includes Middle East and Near East markets; GFB SOM based on 44 markets
Source: JTI estimates (SOM includes cigarettes and fine cut)
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Winston :#ERE. D7 HEFSISHESER

Shipment volume variance vs. 2012 e 0.7TNDHERELTRER
0
) - . REERLA—Z T, 3. 7%
Total
_ 37 | Dol ve . ERTBTORALGEA ALIZEY
+0.7 Winston 7 1E£7.7%% Z /K
Share of market (SOM) o IFUR-THAT4 R T A L
2013 vs. 2012 (ppt) [ZRITF-BEEGREINEE

Winston 7.7% [ +05
France 6.9% [l-+0.3
Italy 8.6% [l +04 . / \»

| VAR
Russia 14.3% I 1.6 L Hinson\
Turkey 16.2% [l +0.4 . |
Ukraine 10.3% M +1.0 KYPEHMVE veerue| | kveenue B

Note: ME includes Middle East and Near East markets; Winston SOM based on 38 markets
Source: JTI estimates, Nielsen, Logista (SOM includes cigarettes and fine cut)
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Shipment volume variance vs. 2012
(%)

| - Total

|:| Excl. Russia

-0.4‘ +11.0

Share of market (SOM)

2013 vs. 2012 (ppt)
LD 4.4% W+0.2
Hungary 6.2% NN 1.3
Kazakhstan ~ 10.3% [N +1.3
Poland 11.6% [N 1.3
Turkey 35% M +0.4
Ukraine 3.6% [l +0.6

Note: LD SOM based on 18 markets
Source: JTI estimates, Nielsen (SOM includes cigarettes and fine cut)
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Camel : A/ HiFTOYz7HE

Shipment volume variance vs. 2012
(%)

-2.7

Share of market (SOM)
2013 vs. 2012 (ppt)

Camel 2.4% +0.1

France 7.3% +0.2

Italy 9.8% +0.2
Netherlands 7.7% +1.0
Poland 2.5% +0.4

Spain 6.5% +0.3

Note: Camel SOM based on 42 markets

Source: JTI estimates, Nielsen, Logista (SOM includes cigarettes and fine cut)
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Finecut :IRFEH=NDELLIHE

Fine cut shipment volume variance TN ERRZER:
vs. 2012 (%) . GFB. non-GFBMW 5 M7t =4
Total [N +18.4 . o
GEB +22.6 o H—D‘yl\@fﬁj'(‘:@l_ﬁtﬁ‘/l71$ﬁ
Non-GFB | +16.1 o ZAETHI SHEEDE A
Fine cut share of market
(rank #) 2013 vs. 2012 (ppt)

Europe (#2)  18.3% WM +3.2

Belgium (#3)  20.3% [ +4.2

France (#1) 32.4% [N +12.5
Germany (#5) 45% |+0.7

Spain (#2) 20.5% [ +5.8

UK (#2) 40.8% [ +1.8

Note: Europe SOM based on 16 markets. SOM in Belgium and Germany is 12-month rolling average to November.
Source: JTI estimates, Nielsen, Logista
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EBITA growth
CAGR 2013-2009

growth 2013 vs. 2009
g
-

‘
%

Total shipment volume A

Note: EBITA before adjustment and before HQ cost allocation
2009:Reported, US-GAAP / 2013:Reported, IFRS
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BnU, US$ MM

Total shipment volume 436.5 416.4 -4.6%
GFB shipment volume 268.8 266.6 -0.8%
Core revenue 11,817 12,273 +3.9% +6.1%
Adjusted EBITDA 4,300 4,623 +7.5% +11.3%

© Copyright JTI 2014 JT International Business Results for 2013
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Price/Mixzh BB - IXZ & ST LINEREEZZED]
(US$ MM)
11,655

2012 Volume Price/Mix 2013 at constant

restated currency
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Price/Mix3h MR EZEBITDARK KR ZZES]

(US$ MM)

2012 Volume Price/Mix Other 2013 at constant
restated currency
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South & West Europe: LU V& FIREE

Key Performance Indicators 2013 c MEBZOKRIBERONRTEHEICEE
Year-over-Year Growth

s —A.BHMBICIELWTHIE 7 BE

Total shipment

volume o« N)L¥—  +2.7ppt

e IR +2.7ppt

« X1y +1.0ppt

« 431)7  +0.2ppt,

« FSU4  +1.3ppt

+0.4% e ARAY  +0.7ppt

GFB shipment

-5.0%
volume

Core revenue

o £ THEBRILN-R—XTIL, EBITA.

EBITA EBITAVN— U &I E

EBITA margin

-1.1ppt

Note: Core revenue and EBITA at constant rate of exchange SOM in Belgium is 12-month rolling average to November.

Source: Logista, Nielsen (SOM includes cigarettes and fine cut)
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Italy: Bz 7. T L 7 A5 |IEHmEmE

Industry size JTl share of market and share of
W 2012 value evolution (%)
B 2013 —— SOM SOV L1 4 21.6
' 20.9
19.9
H1 H2 FY 2011 2012 2013

o RARELTRIBLGHRFZRDNEEET D, THIIHEER
« Winston (+0.4ppt), Camel (+0.2ppt)DFES|[ZXYThiFL = 7HEE
« 20124 3ALIRELITEEBLTE LY . 2013510 A DVATER LMK ERIRE T

Source: Logista, Nielsen (Industry size, SOM and SOV include cigarettes and fine cut)
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North & Central Europe: 758U \¥E45%Z AL

Key Performance Indicators 2013 o JEEWERFEME. FIREE
Year-over-Year Growth
s Fra MY NIH)— ATV
Total shipment . [ZHELTGFBERFEHE M LK
+1.0%
volume
« REHERICMA, Fa, (Y, R—
GFB shipment _ +5.3% FUR R—TU UKIZEITHIEL
volume ' (FHRICKY BT H R5E LU

[TAR

Core revenue _+7.8‘V . — s
Y e JUaT THIMHEEDZRSH
EBITARRRZ[EE

EBITA margin - +1.7ppt

Note: Core revenue and EBITA at constant rate of exchange
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UK: gz 7. Lt xz7eblch@faR

e Hig 7. T £ T7(E40%% 2

« JTHETIG 27 TITIURTHS
Amber Leaf. Sterling. Mayfair Z{%H&

« Mayfair: YR T 54 R HEHIZHLT
No.10D) s % # 5

» Benson&Hedges: 7 TLI7 LRUT
L7 LEHEFTOI7HE

« BEGELTFIRE

Source: Nielsen (SOM and SOV include cigarettes and fine cut)
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JTI SOM and SOV evolution (%)

— SOM Mayfair Sterling
SOV =— = Amber Leaf 41.0
40.7
39.5
38.8 39.4
L 10.5
T 38.3 -
-~
9.3 9.5 ~
7 9.4
/
-~ 9.0
8§_/’
8.6
8.0 8.0
FY'11 FY'12 FY’'13
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European clusters: > =7 A\ #t (B &

Share of market evolution

G2.20pD>

20.0

18.8

17.8 e

S&WE

Combined

N&CE

2011 2012 2013

Source: JTI estimates (Share of Market include cigarettes and fine cut)
© Copyright JTI 2014
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Fine cut A73)—TOITLEVR
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* North & Central Europe: 1.8ppt®
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* Winston. LD, Benson&Hedges®
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CIS+: BELIELITEGFBDEAV AL EEEZED|

Key Performance Indicators 2013 « OVF7 . 95954 FIcBNTIREEA
Year-over-Year Growth KIS >
Total shipment . o, . [FELTOTIHTCFBOMIH 7
volume NEE
GFB shipment e Dy +1.3ppt
volume - 9954F +1.5ppt
s hFI7RA2 +1.6ppt
Core revenue +9.6% e JL—Z=7F +0.4ppt
o EEAIBELIFIZLYE CFIZEA
EBITA +10.9% ;fﬁ:ﬁﬁl_%f FICLYFE LUREE, FIZEAD
EBITA margin

Note: Core revenue and EBITA at constant rate of exchange

Source: JTI estimates, Nielsen
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Russia: f8EEMNFADTHh ., 7T —T o209 Dk

Industry size Price segment evolution

Premium+

Sub-premium
Mid-price

Value
and below

2011 2012 2013 2011 2012 2013

Source: JTI estimate, Nielsen
© Copyright JTI 2014 JT International Business Results for 2013 26




Russia: BETELITEFTLELT

« Affordability ratio*| B (2 Eb 4k
RELTEL

s GFBYxz7HEIZKY. FiE 7. 5%
E2 7 EHITNO. 1D HY 51 & k5t

e 20134 . FE LT 7 IE36.7%ET
BE

» Winston®D > x71£14.3% (+1.6ppt) &
Y, TiBENo. 1T SV RELTD L%
R1k

TDEE

Winston share of market and pricing
evolution
B YoY price increase

— SOM
sov 16.9%
15.3%
14.1% 14.3%
12.7%
11.5%
+13 RUB
+9 RUB
[ +5RUB

2011 2012 2013

* Percent of average daily personal disposable income required to purchase one 20 stick pack of cigarettes at the weighted average price

Source: Nielsen
© Copyright JTI 2014
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ROW: R R TOERRBEFRELH LD, JELF R REEK

Key Performance Indicators 2013
Year-over-Year Growth

Total shipment

-5.3%
volume

GFB shipment

-2.5%
volume

Core revenue +4.4%

EBITA +13.9%

EBITA margin +2.0ppt

Note: Core revenue and EBITA at constant rate of exchange
*ME includes Middle East and Near East markets
© Copyright JTI 2014
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Taiwan: sBELG ISR TOATAIZZZoN fELITERGL LT
HBROMAZ=ER

« 201118 LIRE. BEH5-6%DELITZE Share of market and pricing evolution
£ I Weighted avg price increase
— SOM
- EHARI T, HH 7 IE1.3ppt. T LT SOV
TIX1.7ppt HE 44 5%
42.8% 43.3%
* Mild SevenM5MEVIUSADZHEE %
$.23.7%DHiHz7EEFL. No.1 TS 38.9% 39.4%
AR A3 381%

e Mi-Ne®D w115 = 7(%0.5ppt HEL.

0,
4.6%](Z +6.2% +6.1%
+5.5%

e Winston® 5> 7 (£3.6% A~ #E

Source: Nielsen 2011 2012 2013

© Copyright JTI 2014 JT International Business Results for 2013 29

2013 FEEY ) —: BILBE SRR -T7UH A B X EFEER
ELIFAESIL, ZHDOFBERREZER

o BT R AT EIREE6.1%M K
« EBITDAIXZ#TRiRELGDH11.3% K REERK
s TEMBZTHAAVT ., BB UKIZBITHEERGELIT
¢ BHBEDRR - T7URA AN IFEEEZTZAD
o INIEHEDFUVBEINICEWTEEICHE 2 7HMEERE
e OVT7IZBEWLWTGFBOMIGL I 7HALRE
«c ETOEEHBICEVV TR LI 7ABIEHKEEHRE
s 7SR -ITY4 T4, Emerging product . fii5 R VB DRIENFEF DAL EDET

Note: Core revenue and EBITA at constant rate of exchange
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Fine Cut
GFB

Core Revenue
Bftfz (X T8 R5E LU

Adjusted EBITDA
FEEHZEBITDA

SOM
SOV

© Copyright JTI 2014

Roll-Your-Own / Make-Your-Own 7= £ & 84 5

Global Flagship Brands (Winston, Camel, MEVIUS, B&H, Silk Cut, LD,
Glamour, Sobranie)
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FREIREBITDA =EXF B+ B EEE EDRMEE+ B EEDEHNE+
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Core revenue

(US$ MM)

— B

\
\

rE— |

2012 Restatement 2012 VVolume Price/Mix 2013 at FX 2013
reported restated constant reported
currency
© Copyright JTI 2014 JT International Business Results for 2013 35

Adjusted EBITDA

(US$ MM)

+9 4,623
,‘;

2012 Restatement 2012 Volume Price/Mix  Other 2013 at FX 2013
reported restated constant reported

currency
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Cluster Results
Volume, Core Revenue and EBITA, at Constant Currency

South & West Europe 60.9 51.3 2,094 689 32.9
North & Central Europe 50.4 25.6 2,142 880 32.3
CIS+ 185.2 123.8 4,461 1,791 40.1
Rest-of-the-World 119.8 65.9 3,665 848 23.1

© Copyright JTI 2014 JT International Business Resullts for 2013 37
Cluster Split

Clusters contribution to Volume, Core Revenue and EBITA, Reported

Rest-of-the-World

CIS+

North & Central Europe

South & West Europe

Shipment Core Revenue EBITA
Volume

© Copyright JTI 2014 JT International Business Resullts for 2013
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Foreign exchange rates

Key local currency exchange rates vs. US$

Currency 2012 2013
RUB 31.07 31.84
GBP 0.63 0.64
EUR 0.78 0.75
CHF 0.94 0.93
TWD 29.57 29.68
IRR 16,872.14 33,108.07

© Copyright JTI 2014 JT International Business Results for 2013 39
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SOM GFB & Non-GFB — South & West Europe [ Non-GFB

Market share, % Elers
Italy Spain

2011 2012 2013 2011 2012 2013
France Switzerland
174 201

2011 2012 2013 2011 2012 2013
Source: JTI estimates, Logista, Nielsen (SOM includes cigarettes and fine cut)
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SOM GFB & Non-GFB — North & Central Europe [ Non-GFB
Market share, % Ecrs
Austria Sweden
39.1 39.2 39.0
32.4 31.9 32.3 :

2011 2012 2013 2011 2012 2013

UK Ireland

53.3
49.8

38.3 39.4 07

2011 2012 2013 2011 2012 2013
Source: Nielsen (SOM includes cigarettes and fine cut)
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SOM GFB & Non-GFB — CIS+ I Non-GFB

Market share, % Ecrs
Russia Ukraine

37.1 36.4 36.3

23.3 23.7 24.2

2011 2012 2013 2011 2012 2013
Kazakhstan Romania
40.3 40.7

38.4

24.0 24.0 24.2

2011 2012 2013 2011 2012 2013
Source: JTI estimates, Nielsen
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SOM GFB & Non-GFB — Rest-of-the-World I Non-GFB
Market share, % Eers
Turkey Taiwan
38.1 38.9 39.4

263 267

24.1

2011 2012 2013 2011 2012 2013
Canada Malaysia
20.3 20.0 20.2

14.6 15.0 15.1

2011 2012 2013 2011 2012 2013
Source: JTI estimates, Nielsen
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France industry size and price segment evolution

Total Industry Size (BnU) RMC Price Segment Evolution (%)

&SI EED

6

59
RYO

Premium+
RMC
Popular
2011 2012 2013 FY1l FY12 FY13 13Q1 13Q2 13Q3 13Q4
Source: Logista, IRI
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France market share by brand

Market share (%)

20.1 20.1 19.8 20.2 20.3
L ——
/ — JTI SOM
17.4 18.8 18.6 18.6 18.9 19.0 JTi sov
16.1 ~— Camel
17.2 — Winston
16.0 —— Benson & Hedges
74 71 7.3 7.3 70 7.3 74
R
— 66 69 6.8 6.8 7.0 71
6.0
24 23 22 22 2.2 22 2.2
FY11l FY12 FY13 13 Q1 13 Q2 13 Q3 13 Q4

Source: Logista, IRI (SOM and SOV include cigarettes and fine cut )
© Copyright JTI 2014 JT International Business Results for 2013 46




Italy industry size and price segment evolution

Total Industry Size (BnU) RMC Price Segment Evolution (%)
G
89 r.j

RYO 4

Premium

Sub-Premium

RMC

Popular

Value

2011 2012 2013

FY1l FY12 FY13 13Q1 13Q2 13Q3 13Q4

Source: Logista, Nielsen
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Italy market share by brand

Market share (%)

014 21.6 217 21.7
gl— 14 — JTisov
5 21.1 21.1 212 —— Winston
/ : 208 camel
b 9.9 = Benson & Hedges
=199 g6 08 98 9.7 9.7
94 -
8.7
8.6 85— 86 s
%
7.5
4
=2.8 25
’ 2.4
2.2 2.3
T T T T x\ﬁ
FY11 FY12 FY13 13Q1 13 Q2 13 Q3 13 Q4

Source: Nielsen (SOM and SOV include cigarettes and fine cut )
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Russia industry size and price segment evolution

Total Industry Size (BnU)

370

RMC Price Segment Evolution (%)

340 Premium+
Sub-Premium
Mid-Price
Value/Base 346\ 1316| |297| |300| |29.7| |29.8| |29.4
////
2011 2012 2013 FY1l FY12 FY13 13Q1 13Q2 13Q3 13Q4
Source: JTI estimates, Nielsen
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Russia market share by brand
Market share (%)
371 g 36.7 36.6 36.6 36.8 36.7
36.2 36.3 36=3 36.2 36.5 36.2 JTISOM
/36.0 . : : ’ ' =— JTI SOV
143 - 141 14.7 15.0 — \:\gnston
11.5 = Peter |
= Premium and
above brands
5.9 6.2 6.0 6.1 6.1 6.0 5.9
43 44 41 45 41 40 38
1.9 1.9 1.9 2.0 1.9 1.8 1.8
FY11 FY12 FY13 13Q1 13 Q2 13 Q3 13 Q4

Source: Nielsen
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Spain industry size and price segment evolution

Total Industry Size (BnU)

r.j

66 C9.2%

RYO/MYO [ 62
9 57

9

RMC

Car2n> 10w

2011 2012 2013

RMC Price Segment Evolution (%)

Premium
Sub-Premium
Popular
Value |28.8| |29.4| |31.4]| |31.4| [30.9| |31.8| |31.3
Iy
17

FY1l FY12 FY13 13Q1 13Q2 13Q3 13Q4

Note: Price segment evolution based on average data up to November

Source: Logista, Nielsen
© Copyright JTI 2014
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Spain market share by brand

Market share (%)

25.0
24.7
— JTI SOM
24.0 23 /\ 237 — JTI SOV
~ — Winston
Camel
s 22.1
21.3 215
206 2L
s 21.1
= : 12.2
20.2
115 11.6 11.6 11.7 114 /
\11,/1
: 6.6
5.8 6.3 6.5 6.5
:\!: T T T T T 1
FY11 FY12 FY13 13 Q1 13 Q2 13 Q3 13 Q4

Note: SOV is 12-month rolling average to November.

Source: Logista (SOM and SOV include cigarettes and fine cut )
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Taiwan industry size and price segment evolution

Total Industry Size (BnU)

RMC Price Segment Evolution (%)
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Source: JTI estimates, Nielsen
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Taiwan market share by brand
Market share (%)
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Source: Nielsen
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Turkey industry size and price segment evolution

Total Industry Size (BnU)
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Source: Nielsen
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RMC Price Segment Evolution (%)
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Turkey market share by brand

Market share (%)
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UK industry size and price segment evolution

Total Industry Size (BnU)
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Source: JTI estimates, Nielsen
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UK market share by brand
Market share (%)
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Source: Nielsen (SOM and SOV include cigarettes and fine cut)
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Executive Committee Organization Chart

President and CEO
Thomas A. McCOY

Deputy CEO,

Executive Vice President
Emerging Products &
Corporate Strategy
Masamichi TERABATAKE

Regional President
Americas
Michel POIRIER

Regional President
Central Europe
Jorge DA MOTTA

Regional President
CIS+
Kevin TOMLINSON

Senior Vice President

Global Supply Chain
Bill SCHULZ
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Executive Vice President
Business Development,
Corporate Affairs &
Corporate Communications
Eddy PIRARD

Regional President
Asia Pacific
Stefan FITZ

Regional President
MENEAT&WWDF
Fadoul PEKHAZIS

Regional President
Western Europe
Vassilis VOVOS

Senior Vice President

Global Leaf
Paul NEUMANN

As of February 1st, 2014

Senior Vice President
Finance, IT & CFO
Roland KOSTANTOS

Senior Vice President
Legal, Regulatory Affairs &
Compliance

Paul BOURASSA

Senior Vice President
Human Resources
Jorg SCHAPPEI

Senior Vice President
Research & Development
Takehisa SHIBAYAMA

Senior Vice President
Consumer &Trade Marketing
Howard PARKS
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