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(EX)
2005 2006 Change
IR E 2,175 2,401 226 10.4%
[ GFBRZEHE 1,312 1,491 179 13.6%
— (BHUSS)
BkELS™ 4,256 4,729 473 11.1%
EBITDA 925 1,090 165 17.8%
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GFB Volume growth in 2006 GFB Volume growth by geography in 2006
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Net Sales per '000 at actual FX rates 2006 Net Sales contribution & growth vs. 2005
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GFB Net Sales growth in 2006 GFB Net Sale_s growth by geography in 2006
(indexed 2005=100)
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EBITDA Growth in 2006

Volume Growth in 2006 (Index 2005 = 100)

(BNU)

245 120
240 115
235 7
110
230 4 merging
105 merging
225
ature
215 95
210 90
2005 2006 2005 2006

0O #ERE.EBITDAREIEEIZHFHETIEMNZES|
O RARAVERITIE, BREATISIZEBITDAKEIZE#K

*HRAMSERATIBOHHIE. HRBTOERESEICLTND

11

BEEHEAOHRYIEA — EBITDAA—RTYT m

EBITDA Growth driver EBITDA Growth driver
(USsMM) by element in 2006 (US$SMM) by geography in 2006
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EBITDA (US$ million)
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SOM performance Combined financial performance (2003=100)
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SOM performance Combined financial performance (2003=100)
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SOM performance . . "
Combined financial performance (2003=100)
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SOM performance Canada financial performance (2003=100)
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SOM performance Combined financial performance (2003=100)
W GFB mOther Brands E—JEBITA index ——Net Sales per '000 index
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