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—"former GFB" volume (Winston, Camel, Mild Seven, Salem)
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——Total former JTI Net Sales

(index 2000 = 100)
220

200

180

160

140

120

100 - t t t t t t |
2000 2001 2002 2003 2004 2005 2006 2007**

> “IB7 JTI OFLEEIEZO7ETIEFIZ24E(1Z

*  CAGR = Compound Annual Growth rate (£ F#)R&EE)
** 2007HOFLEE HEICLLIHBEFESOLN R ITIEXS DH

ITIOBKE — BEOELMTSIUREDER m

HHELI=TZLDEE
LEEDFAL
EFDHOIEEZTE
A DERE

> JTIDZY ay: JTTIL—TDHEHEDES|%




& - AEICEE. BEESRAADRIAL m

5 & & B
> BFFE SR DEE # [ > 2010EFEET/IAEBRILFHEZS
> RE—R SFT—DEIHEF
> EDDHER > BEMEDRBE
> HRNEBECHEEFTE > SEDRBIL

B RTRIR DS
> ESARITOEX
> TSR —RT1YS

7
L S— e
#& — GFB R—ko+UF m
SCOG I Winston %. S
m TNIOY TRUL DEALITY M]LD SEVEN
[DR: B - e
= P =
- MEBEEEEZRITRADREIL
8
L S— e




L

B =R
(LLEFTRER—R)

(IR

2006* 2007** BIT4E L1450
REHE 4,230 4,310 80 2%
|GFBR&%§£§ 1,990 2,160 170 8%
(BA:EHARIL)
[EBITDA [ 2455 | 25830 | 375 | 15%
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Notes *  2006% (LEAEEAR—R): JTIEGallaherOBE (EFAL—F 1.84GBP/USS$)
** 20074 (HBARER—R): GallaherOBERMOERIEE AL 9
*** EBITDA: JTADOAYY T3 hRT
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2006 2007 B4 LB
Rse¥ = 2,401 3,856 1,455 60.6%
|GFBEJ§%§&§ 1,452 2,032 580 40.0%
(BA:EHRIL)
AT L= 8,590 22,405 13,815 160.8%
HikwL® 4,729 8,979 4,250 89.9%
|EBITDA 1,090 @ 1,338 122.7%
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GFB(2006%): Winston, Camel, Mild Seven 10

GFB(20074): Winston, Camel, Mild Seven, Benson & Hedges, Silk Cut, LD, Sobranie, Glamour
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GFB Volume growth in 2007

New GFB share
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Relative Net Sales per 000 by Cluster of Markets

JTI average
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Share of Market H2 2007
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Share of Market H2 2007
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Share of Market H2 2007
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Share of Market H2 2007

11 GFB m Other Brands

40%

30%

20%

10%

0%
Taiwan Malaysia Turkey Canada

2TOHELTIZHTE T/ 5F BB TS [ TIX A A E)

HEIZRITT

24

12



BB REE B REOEE m

EBITDA & EBITDA margin* Evolution
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