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Jean-Francois Leroux

Senior Vice President
Finance, Information Technology and CFO
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() Global Flagship Brand (GFB) #{& 5.6%1&"
O BRFEEHE 6.3%18"

O FiRFELS 11.5%01"

0 EBITDA 30.0%t1&*"

*Like-for-like 2005 vs. 2004
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JT International — 20054 5E# BARA—2R
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2004 2005* B
ERTEE 2,124 2,203 79 3.7%
| GFBERFE &= 1,314 1,338 24 1.8%
e (B JARL)
BUAGE LS 7,287 7,987 700 9.6%
BRFTLS 3,943 4,393 450 11.4%
EBITDA 741 975 234 31.5%
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JT International — 2005%F%£4#& like-for-like

BERE
(like-for-like)
(B4 BR)
2004 2005 BB

BREHE 2,045 2,175 130 6.3%

[ CFEER=ma 1,243 1,312 69 5.6%
(B :JHARL)

BAT ES* 7,285 7,986 702 9.6%

kT LS 3,941 4,393 452 11.5%

EBITDA 712 925 213 30.0%

*BRRA—Atlike-for-likeDFE LENFE-BLTLBOE. fRLDNBARTIBCHIDT LENEEHESNTVEILLD

Like-for-like




JT International - EBITDAY—J V>
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2000 2001 2002

2003 2004 2005

EBITDAY— I U*DERGHNEE#H

* EBITDAY—Y = EBITDA / HiikFE L&

JT International — 20065 £ % 48

(like-for-like)
(BI: BAR)
2005 2006 bi=pip

REEHE 2,175 2,380 205 9%

[ GFElREHE 1,312 1,470 158 12%
(B BAFL)

FATLS 7,851* 8,970 1,119 14%

BRFE LS 4,257* 4,610 353 8%

*LLE DTS, 200540 like-for-likeFE L BT -4, 2006 F LNRALEUS GAAPDHFI REHLE(CEHETEERIONTIVD
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‘ M GFB Volume 11 Other Brands Volume ‘
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GFB Volume growth in 2005 GFB Volume growth by geography in 2005
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Net Sales per "000 at actual FX rates 2005 Net Sales contribution & growth vs. 2004
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GFB Net Sales growth in 2005 GFB Net Sales growth by geography in 2005
(indexed 2004=100)
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High: LUED S FICHIIEHE 2171k, H74EE, ACNielsen/otd
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SOM performance Combined financial performance (2002=100)
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SOM performance Combined financial performance (2002=100)
= GFB mOther Brands E_BEBITA index —e— Net Sales per "000 index
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SOM performance Combined financial performance (2002=100)

U GFB EOther Brands E_3EBITA index —e—Net Sales per '000 index
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SOM performance Canada financial performance (2002=100)
» GFB m Other Brands E_REBITA index —e—Net Sales per '000 index
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SOM performance

W GFB HOther Brands
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(USSMM) Net Sales Growth by core market 2002 - 2005
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All indicators are indexed
Year 2002=100
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(BNU) Volume Growth in 2005 EB;I::;S';(;’E’;{' mOiC))OS
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EBITDA Growth driver EBITDA Growth driver

(US$MM) by element in 2005 (US$MM) by geography in 2005
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